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Abstract 

Innovation is one of the key drivers of growth, development, and profitability, which increases competitive 
advantages and has recently been moving towards industry 4.0 technologically. This motivates companies 
to update their business models (BM) towards industry 4.0. Moreover, there is a technique with the primary 
characteristics for achieving this motivation called "cross-industry innovation". Cross-industry innovation is 
a new method of innovation that concerns the creative translation and imitation of existing solutions from 
other industries for responding to the needs of the current market, sectors, areas, or domains. The challenge 
is to find out how far managers can rely on that to innovate their BM towards Industry 4.0. The aim of this 
study was to investigate the application of cross-industry innovation for designing industry 4.0 BM and 
explore the extent to which companies can rely on it as it has not been used for this purpose previously. This 
study utilized a database analysis to compare cross-industry innovation practices with industry 4.0 BM's 
characteristics in terms of value proposition, value creation, and value capture levels. In addition, some 
interviews were conducted with companies that had previously implemented cross-industry innovation to 
validate and generalize the results. The results indicated that cross-industry innovation practices can better 
fulfil flexible and dynamic networks, connected information flows, high efficiency, high scalability, and 
high availability in terms of value creation as well as variabilization of prices and costs in terms of value 
capture. Therefore, it demonstrated that cross-industry innovation was a more dependable and applicable 
strategy for designing the BM of Industry 4.0 than current practices. 
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1. Introduction

Companies are moving towards providing customers with more detailed and tailored value offerings due to 
the competitive pressure of mature markets [1]–[3]. They are also constantly renewing their business models 
(BM) for entering and competing in new markets [4], [5]. For these purposes, established companies try to 
introduce value innovations and create new business models to change the competitive game in their favor 
[6]. From a technological point of view, business models are transferring to the fourth industrial revolution. 
This new revolution is not well understood by companies because it is novel and there have not been many 
reliable signs or results of it. Besides, this transformation is time-consuming. In this case, finding a way that 
could help the managers innovate their BMs while staying competitive and transferring to Industry 4.0 is 
necessary. [7]  

While the literature on Business Model Innovation (BMI) has grown over the years, evaluations of BMI 
procedures and best practices, as well as BM-related discussions of Industry 4.0, are scarce. The literature 
examines the characteristics of Industry 4.0 BMs, assesses how firms approach BMI in the context of 
Industry 4.0, finds best practices, and compares them to Industry 4.0 BM characteristics (or "requirements" 
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in reverse). It demonstrated how a systematic BMI process may supplement existing processes for product 
or service development, as well as how a specialized BMI process might improve innovation performance 
during Industry 4.0 and beyond.  However, it is not possible to provide a success factor-based approach for 
investigating BMI activities and processes in a large sample of companies that could yield fundamental 
results and cover all the differences between companies. Furthermore, it is not possible to cover the effect 
of these differences because of the specific behavior of companies. Moreover, by investigating the papers in 
the Business Information System, some other challenges can be found, such as a lack of knowledge and a 
lack of employee readiness in companies for innovating in the BMs towards Industry 4.0. [8]   
For this purpose, this research seeks a new methodology in BMI that could be applied to different companies 
and industries for innovating in BMs towards Industry 4.0. This methodology should be tailored to each 
company while meeting the characteristics of Industry 4.0 and related goals. 

Searching the sources and reviewing related papers on BMI and innovation leads to the discovery of a new 
innovation methodology known as "cross-industry innovation." This methodology, basically works by 
taking inspiration from other industries that are facing similar problems and trying to adapt and implement 
it in our own industry. It has been structured and developed in 2015 by Ramon Vullings and Marc Heleven 
[9]. This methodology has never been applied to design the BM towards industry 4.0 before, however, it 
shows some promise of applicability at the first sight. It integrates different sources of inspiration, such as 
products, services, BMs, etc., and adapts them to the company’s needs, to show some early results of that 
innovation in another company. For investigating the usage of cross-industry innovation for designing the 
BM toward industry 4.0, a comparison of its practices with existing best practices of the BMI was 
implemented, and the practices were mirrored with industry 4.0 characteristics. For this purpose, nine 
interviews were conducted with companies and the founders of cross-industry innovation. These companies 
used cross-industry innovation to steer their BMs toward new technologies. Finally, an interview with the 
founders was devised to validate and generalize the findings. 

These considerations lead to the following question being formulated: 

 How far can we rely on cross-industry innovation for designing the BM of Industry 4.0 and replace
it with traditional practices?

It is important to identify the aims of the study, which reflect the logical processes as follows: 

 Monitoring the usage of cross-industry innovation for the BMI of Industry 4.0
 Comparing cross-industry innovation with current practices for BMI of industry 4.0
 Identifying the constraints to improving the use of cross-industry innovation

The goal of the research is to introduce cross-industry innovation as an optimal and systematic way for 
designing the business model of industry 4.0 in companies and to cover a large number of companies in 
different industries for business transformation. 

2. Literature review

2.1 Business Model Innovation 

Foss & Saebi [10] defined BMI as "designed, novel, nontrivial changes to the key elements of a firm’s 
business model and/or the architecture linking these elements". Therefore, BMI process is a change 
phenomenon which can lead to a business innovation process [11], [12]. BMI redefines the essence of the 
company value proposition, changing the nature of products and services and how they should be delivered 
to customers. This provides an opportunity to establish a long-term competitive advantage and differentiate 
from competitors. BMI investigates the various stages that businesses go through to. It also identifies the 
organizational capabilities and processes required to support innovation [13]–[15]. In the literature, several 
scholars began examining BMI led by new ventures, which, in their early phases of development, frequently 
experience change and innovation [15]. Besides, some others considered large corporations the focus of BMI 
since they needed to change and evolve their businesses [16].  
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2.2 Industry 4.0 

The term "Industry 4.0" was first coined by the German government to promote manufacturing 
computerization and refers to the fourth industrial revolution (the digital revolution) [17]. Industry 4.0 thus 
refers to providing devices with sensors through which they are given the capability to communicate. In the 
last decade, the expression has included more spheres like transportation, healthcare, utilities, etc. It includes 
a series of smart connected objects and a network connectivity architecture that enables them to exchange 
information and become active participants [18]. This has the result of creating a network of things that can 
communicate with each other without the need for human help. The expanded capabilities of smart, 
connected products, as well as the data generated by them, have unleashed a new era of competitiveness, 
exposing businesses to new opportunities and threats [19]. Finally, combining these three extended 
capabilities enables autonomous product operations, self-coordination of the unit with other units and 
systems, autonomous product upgrades and personalization, and self-diagnosis and servicing. Leminen et al. 
[20] stated that the diffusion and growth of Industry 4.0 suggest possibilities for the redesign of the business
model, which refers to value co-creation and redesigning value propositions in the field of Industry 4.0, as
claimed by Mejtoft [21]. Industry 4.0 is shifting business models because of three main fundamental
properties of digital technologies: the exact transmission of the signal, the infinite replication of the signal
without degradation, and, once the investment in the network infrastructure has been made, the zero (or
almost zero) marginal cost of this replication. These features are enabled by ubiquitous digital technology
and improve the scalability of operations, facilitating the combination of new and old business processes
[20]. In other words, it connects industries and communities to create opportunities. The numerous
potentialities have been appreciated by the market, and the global Industry 4.0 market was valued at $170
billion in 2017 and is predicted to expand to $561 billion by 2025 [22].

2.3 Cross-industry Innovation 

Nowadays, innovation is seen as one of the main driving forces for growth, development, and profitability. 
The problem is that most innovations are limited to the recombination of existing knowledge or technology 
that has been developed within the company, or at least within our own industry. According to various 
studies, most of the innovation sources are internal ones and partners within our own industry are among the 
most important sources of innovation. It is hard to generate major innovations as most products, services, 
and business models have largely been shaped by the mind-set of their respective industries and most 
industries are quite mature. Furthermore, the innovation between partners is considered a source of threat 
instead of opportunity. Drivers of innovation such as technology diffusion, shorter innovation cycles, worker 
mobility across industries, and global knowledge availability have simplified and expedited access to 
external innovation sources. Cross-industry is a new method of innovation that is about creative translation 
and imitation of existing solutions from other industries to meet the needs of the current market, sector, area, 
or domain. Such solutions can be technologies, patents, specific knowledge, capabilities, business processes, 
general principles, whole business models, or a combination of them [9]. Furthermore, using external 
knowledge in our own enterprise—cross-industry innovation—can be used as a tool for transferring our own 
technology to other industries for innovation. While the outside-in process leads to higher innovativeness, 
the inside-out process generates additional turnover with relatively little effort [9]. Businesses frequently 
search across industry boundaries and execute cross-industry innovation while striving for breakthrough 
innovations. Successful cross-industry innovation requires the integration of external partners with diverse 
perspectives, mind-sets, and educational backgrounds who are motivated to contribute to the development 
of novel ideas, concepts, techniques, and technologies [23]. 

3. Methodology

3.1 Research Design 

Given the theory restrictions found after the literature review, we decided to investigate some specific case 
studies for the development of inductive theory (Figure 1). Case study building theory can be defined as an 
approach for research involving the development of theoretical buildings, suggestions, and/or midrange 
theories based on case empirical evidence with the help of one or many instances [24]. Simultaneously, case 
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studies can be described as strong, empirical descriptions, typically based on a range of information sources, 
of specific phenomena cases [25]. 

3.2 Data Collection 

Data was gathered through 9 structured interviews conducted in accordance with previously distributed 
interview instructions with companies and founders of cross-industry innovation. The primary filter to case 
selection was to focus and deepening on those companies which innovate designing their business models 
towards new technologies by cross-industry innovation. It was decided to consider all of them as primary 
cases and ask their CEOs or related managers to participate in an interview via different communication 
paths (i.e., email, LinkedIn, and the company website) in order to extract and obtain the desired data from 
their companies. The interview guidelines were divided into three sections that covered the interviewees' 
grasp of Industry 4.0, their BMI approach and cross-industry innovation methodologies. Its structure is based 
on Zellner's model of business process components [26]. This paradigm separates a trigger (the event that 
initiates the process), activities and flow (a task (process) undertaken to achieve set goals and their sequence), 
organization (department, unit, or individual performing the activity), and resources (methods or tools 
supporting the activities). 

3.3 Data Analysis 

Our data analysis follows qualitative research methods [27]–[29]. We employ an inductive approach, 
evaluating and then interpreting the facts as Spiggle suggests [30]. According to this method, data analysis 
encompasses categorization, abstraction, comparison, dimensionalization, integration, iteration, and 
refutation. We began by mirroring the Industry 4.0 BM characteristics with cross-industry practices, and we 
put them together in a table to understand that which practices could meet more the requirements for 
designing a BM for industry 4.0. The process will be followed by comparison of the best practices of BMI 
to cross-industry innovation practices in the joint table (Table 1). In this table, the almost same practices 
were placed in front of each other to obtain better comparison. The final results were iterated and changed 
if needed with the cross-industry innovation founders. 

Figure 1- Research process (I4.0 is Industry 4.0) 

4. Results and Discussion

In this section, we show our findings utilizing Zellner's business process components [26]. These also aided 
in organizing our data collection procedure. We began by describing the opportunities that initiate a BMI 
process, then defined its typical actions and tasks, remarked on organizational challenges, and discussed the 
resources (tools) used to support these activities. 

4.1 Cross-industry innovation process 

The main cross-industry innovation processes are cross-industry canvas, looking sideways by questioning 
and getting inspiration from another industry, and getting insights from desk research, interviews, and 
company visits.  
From a value creation point of view, the innovation process can be controlled by using Cross-Industry 
Canvas. This connects information at different levels, which can improve efficiency and scalability.  
The first company could innovate its BM by cross-industry canvas to reduce services to just the necessary 
ones, making efficient use of infrastructure, maximum use of assets, yield management, and no frills with 
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regard to other industries. Their source of innovation for these achievements was a systematic scan of 
markets, questioning their cost model and services with a price-elastic demand curve and high potential to 
increase customer integration. It results in making many successful and promising new business models. 
It does not necessarily require inventing a new value for the design of VPs through cross-industry innovation. 
It is possible to find value in other industries by questioning. Take looking sideways with defined questions 
about our problem to aid in finding already implemented solutions. Finding various types and types of 
inspiration is critical due to the wide range of industries. 
The second company, which made fleet management decisions regarding building tools, ensures that 
building tools in use through service contracts are in optimal condition. Their source of innovation was 
automotive fleet management, which focuses on long-term service contracts instead of selling cars. 
The strong market research in this methodology results in focusing on customers at different levels and 
providing tailored services. Then, synchronization of the services is achieved by adapting the concepts of 
other industries to their target customers. 
The third company could increase rail worker safety by cooperating with lead users to produce a dirt-resistant 
jacket. The new technology discovered through questioning and inspiration from another industry, as well 
as insights through desk research, interviews, and company visits, was the root of their creativity. 
The fourth company invented the first Internet-compliant sewing machine that could directly download the 
sewing patterns to facilitate the machines. Their source of innovation was driven by customer requests on 
their website, which were gotten from desk research. 
The cross-industry innovation process in these companies resulted in increasing the flexibility of the process, 
overcoming the experience gap, and reducing development time. Therefore, the main goals of our innovation 
process for BMI towards Industry 4.0 are completely achieved and perform better compared to other 
practices due to the nature of cross-industry innovation. Furthermore, all participants in our study believe 
that the cross-industry innovation process offers new value propositions and advancements in value-creating 
structures.  

4.2 Cross-industry innovation at the organizational level 

Significant disparities in the organizational anchoring of BMI processes were discovered. BMI is frequently 
sponsored by high management. In most organizations, the BMI project lead is either a technology manager 
with a background in research and innovation or a business manager, such as a member of the business unit 
management, product management, or business development departments. According to interviewees, 
governance is a success factor, however, we don’t have any special policy in cross-industry innovation at 
the organizational level of the company and it should be provided by other practices. The main cross-industry 
innovation method at the organizational level is using open sources of innovation from different industries 
and remixing your industry which provides a wide range of inspiration for innovation. The variability of 
industries and methodologies resulted in different values with different costs and prices. In this case, it is 
possible to observe the results of their pricing methodologies and try not to repeat their mistakes. 
Furthermore, the resulted pricing policy is better and more flexible than the original industry's policy.   

The fourth company added sensors to the sewing machine's pressure foot, which measure and regulate speed, 
resulting in consistent stitches for beginners as well. Their source of innovation came from their cooperation 
with another company, which uses the same technology for producing optimal computer mouse devices. 

The fifth company made it possible to plan sanitary installations with enormous cost savings of up to six 
digits. Their source of innovation was their collaboration with another company that uses the same 
technology for power plant planning. 

The sixth company found a new method to connect glass fibers without using mechanical pressure by using 
adhesion technology. Their source of innovation was their collaboration with another company that works 
in the chemicals industry. 
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At this level, the cross-industry innovation strategy resulted in openness, pragmatism, and entrepreneurial 
thinking, which are the primary goals of BMI toward Industry 4.0. However, it was not possible to expand 
roles and duties at the organizational level, so other methods must fill the void.  

4.3 Cross-industry innovation resources and toolkits 

BMI necessitates the use of specialized resources and tools. Their development and deployment appear to 
be dispersed across firms today. The spectrum extends from having no specific BMI toolkit at all to having 
a sophisticated and IT-supported solution in place. Osterwalder's BM Canvas [31] is a popular tool for 
structuring BM ideas, and Gassmann's BM Patterns [32] is a tool for creative assistance. Most interviewees 
complain that these tools are too high-level, too restricting within the limitations they provide, and lack 
consistency across the process. Cross-industry innovation, on the other hand, has a large range of particular 
toolkits for VP and VCr, such as the transfer map, 21 methods, and so on. Experimenting with the outcomes 
and applying the lessons learnt is another approach of cross-industry innovation that is utilized by all firms 
to evaluate their innovation processes.  

The first company used management toolkits for the efficient use of infrastructure, the maximum use of 
assets, and yield management. The toolkits aid in the production of value and the reduction of time in 
accordance with the company's aims. As a result, it expedites the launch of the product or service and assists 
it in reaching the target market.   

The seventh company used a transfer map to use new technologies to become a successful automotive 
supplier and security process service provider. Their own military aircraft division was source of innovation 
based on internal experimentation and data. 

Cross-industry innovation tools and resources support companies in optimizing their innovation processes 
and making new decisions. Moreover, they create a structure for the innovation process that guides 
companies during the process. 

4.4 Cross-industry innovation practices for BMI towards Industry 4.0 

Table 1 contrasts the properties of BMs for Industry 4.0 (rows) with cross-industry innovation practices 
(right columns) and BMI best practices (left columns) to summarize our findings and observations [33]. We 
identified essential BMI competencies that are relevant across most dimensions by highlighting significantly 
best practices for developing Industry 4.0 BMs (marked as "X" at the intersections in the table) and cross-
industry innovation practices (marked as "" at the intersections in the table).  

Table 1 illustrates that cross-industry innovation practices can support more characteristics on their own 
compared to other practices that are already applied separately in companies. As previously stated, all 
objectives were met, particularly the reduction of development time and product-service distinction in 
contrast to other techniques. However, we don’t have any special policy on cross-industry innovation at the 
organizational level of the company, and it should be provided by other practices. The results indicated that 
cross-industry innovation practices can better fulfill flexible and dynamic networks, connected information 
flows, high efficiency, high scalability, and high availability in terms of value creation, as well as 
variabilization of prices and costs in terms of value capture. At the final step, the results were iterated in an 
interview with cross-industry innovation founders to ensure their validation and generalization. They had 
seen more companies that used these methodologies for these purposes; therefore, they guaranteed the 
validation of these results with a larger number of companies. 

It is understood, both theoretically and empirically, that cross-industry innovation methods can match the 
features of industry 4.0 at many levels of its BM, including value proposition, value creation, and value 
capture. Furthermore, cross-industry innovation techniques outperformed current BMI best practices in 
terms of meeting the aims of Industry 4.0 BM. They can be considered at several levels of the organization, 
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such as process, organization, and resources and tools for attaining goals. However, it lacks a high-level 
organizational strategy for innovation and should be supplemented by other techniques. 

The first drawback of the findings is that the information was gathered through a small number of interviews 
and one specific actor role. In the future, it would be beneficial to work on large-scale databases with a 
broader collection of informants. This allows for a more in-depth examination of the phenomenon. Another 
disadvantage is the lack of quantitative data, which necessitates assigning weights to features in order to 
make appropriate practice comparisons. 

5. Conclusion

We can extract knowledge and make original additions to the existing literature even if it is based on 
particular case studies. These studies helped obtain a detailed picture of cross-industry innovation practices 
so that they could be used more efficiently. Furthermore, structuring and organizing these studies helps 
managers control their processes while using cross-industry practices. Moreover, these findings allow us to 
learn how cross-industry collaboration can help companies at various stages of their innovation process. 

The current study has some consequences in practice. Our findings show that managers and entrepreneurs 
of established companies and start-ups can innovate their business models by pursuing an Industry 4.0 
strategy through cross-industry innovation. By innovating their BM and orienting to Industry 4.0, they can 
disrupt the market and compete with the blue ocean approach. 

Management practices can be accounted for as an example that was not mentioned in cross-industry 
innovation. They should dedicate a group for BMI and Industry 4.0 with interdisciplinary skills. Also, the 
managers should do sponsorship and create an open environment for the organization to do partnership and 
collaboration. Finally, it should be noted that a successful implementation of cross-industry innovation can 
be performed by selecting and integrating additional innovation strategies and working on them 
concurrently.  

According to the findings, cross-industry innovation techniques can better fulfill flexible and dynamic 
networks, connected information flows, high efficiency, scalability, and availability in terms of value 
creation, as well as pricing and cost variability in terms of value capture. As a result, it revealed that cross-
industry innovation was a more reliable and applicable technique than present practices for developing the 
BM of Industry 4.0. 

References 

[1] T. S. Baines, H. W. Lightfoot, O. Benedettini, and J. M. Kay, “The servitization of manufacturing: A review of
literature and reflection on future challenges,” J. Manuf. Technol. Manag., vol. 20, no. 5, pp. 547–567, 2009,
doi: 10.1108/17410380910960984.

[2] J. Vandermerwe, S., & Rada, “Servitization of business: Adding value by adding services.,” Eur. Manag. J.,
pp. 314–324, 1988.

[3] P. Wise, R., & Baumgartner, “Go downstream: The new profit imperative in manufacturing.,” Harv. Bus. Rev.,
pp. 89–96, 2000.

[4] V. Sabatier, V. Mangematin, and T. Rousselle, “From Recipe to Dinner: Business Model Portfolios in the
European Biopharmaceutical Industry,” Long Range Plann., vol. 43, no. 2, pp. 431–447, 2010, doi:
https://doi.org/10.1016/j.lrp.2010.02.001.

[5] S. Winterhalter, M. B. Zeschky, and O. Gassmann, “Managing dual business models in emerging markets: an
ambidexterity perspective,” R&D Manag., vol. 46, no. 3, pp. 464–479, Jun. 2016, doi:

318



https://doi.org/10.1111/radm.12151. 

[6] W. C. Kim and R. Mauborgne, “Fair process: managing in the knowledge economy.,” Harv. Bus. Rev., vol. 75,
no. 4, pp. 65–75, 1997.

[7] A. G. Frank, G. H. S. Mendes, N. F. Ayala, and A. Ghezzi, “Servitization and Industry 4.0 convergence in the
digital transformation of product firms: A business model innovation perspective,” Technol. Forecast. Soc.
Change, vol. 141, no. January, pp. 341–351, 2019, doi: 10.1016/j.techfore.2019.01.014.

[8] A. Calabrese, M. Dora, N. Levialdi Ghiron, and L. Tiburzi, “Industry’s 4.0 transformation process: how to start,
where to aim, what to be aware of,” Prod. Plan. Control, vol. 0, no. 0, pp. 1–21, 2020, doi:
10.1080/09537287.2020.1830315.

[9] R. Vullings and M. Heleven, Not invented here cross-industry innovation. 2015.

[10] N. J. Foss and T. Saebi, “Fifteen Years of Research on Business Model Innovation: How Far Have We Come,
and Where Should We Go?,” J. Manage., vol. 43, no. 1, pp. 200–227, 2016, doi: 10.1177/0149206316675927.

[11] A. Cavallo, A. Ghezzi, and B. V. Ruales Guzmán, “Driving internationalization through business model
innovation,” Multinatl. Bus. Rev., vol. 28, no. 2, pp. 201–220, Jan. 2020, doi: 10.1108/MBR-11-2018-0087.

[12] L. Massa and C. L. Tucci, “Business model innovation,” 2014.

[13] K. Girotra and S. Netessine, “Business model innovation for sustainability,” Manuf. Serv. Oper. Manag., vol.
15, no. 4, pp. 537–544, 2013, doi: 10.1287/msom.2013.0451.

[14] B. Demil and X. Lecocq, “Lecocq, X.: Business Model Evolution: In Search of Dynamic Consistency. Long
Range Planning 43, 227-246,” Long Range Plann., Apr. 2010, doi: 10.1016/j.lrp.2010.02.004.

[15] P. P. McDougall and B. M. Oviatt, “New venture internationalization, strategic change, and performance: A
follow-up study,” J. Bus. Ventur., vol. 11, no. 1, pp. 23–40, 1996, [Online]. Available:
https://econpapers.repec.org/RePEc:eee:jbvent:v:11:y:1996:i:1:p:23-40.

[16] L. Achtenhagen, L. Melin, and L. Naldi, “Dynamics of Business Models – Strategizing, Critical Capabilities
and Activities for Sustained Value Creation,” Long Range Plann., vol. 46, pp. 427–442, Dec. 2013, doi:
10.1016/j.lrp.2013.04.002.

[17] European Commission, “Digital Transformation Monitor Germany: Industrie 4.0,” Digit. Transform. Monit.,
no. January, p. 8, 2017, [Online]. Available: https://ec.europa.eu/growth/tools-
databases/dem/monitor/content/germany-industrie-40.

[18] S. Haller, S. Karnouskos, and C. Schroth, The Internet of Things in an Enterprise Context, vol. )5468. 2008.

[19] J. E. H. Michael E Porter, “How smart, connected products are transforming competition,” Harv. Bus. Rev.,
vol. 92, no. 11, pp. 64–88, 2014.

[20] S. Leminen, M. Rajahonka, M. Westerlund, and R. Wendelin, “The future of the Internet of Things: toward
heterarchical ecosystems and service business models,” J. Bus. Ind. Mark., vol. 33, no. 6, pp. 749–767, 2018,
doi: 10.1108/JBIM-10-2015-0206.

[21] T. Mejtoft, “Internet of Things and Co-creation of Value,” Oct. 2011, doi: 10.1109/iThings/CPSCom.2011.75.

[22] F. B. Insights, “The global industry 4.0 market is projected to grow from $130.90 billion in 2022 to $377.30
billion by 2029, at a CAGR of 16.3% in forecast period, 2022-2029... Read More at:-
https://www.fortunebusinessinsights.com/industry-4-0-market-102375,” 2021.
https://www.fortunebusinessinsights.com/industry-4-0-market-102375.

[23] E. Enkel and O. Gassmann, “Creative imitation: Exploring the case of cross-industry innovation,” R D Manag.,
vol. 40, no. 3, pp. 256–270, 2010, doi: 10.1111/j.1467-9310.2010.00591.x.

[24] S. Civil et al., “Web of Science [5.20] - Exportar serviço de transferência http://apps-
webofknowledge.ez11.periodicos.capes.gov.br/OutboundServ...,” Acad. Manag. Rev., vol. 1, no. 4, pp. 12–13,
2015, [Online]. Available:
http://books.google.com/books?hl=en&lr=&id=in_rMFXR3agC&oi=fnd&pg=PA3&dq=Beyond+re+enginee
ring&ots=IViSnfKCoY&sig=iJLx4ImlLpmeDdqx5FqhGTONdzw%0Apapers3://publication/uuid/FBAD3EA
E-8DDB-4DEF-A0EE-50D39461F477%0Ahttp://search.ebscohost.com/login.aspx?direct.

[25] R. K. Yin, “Validity and generalization in future case study evaluations,” Evaluation, vol. 19, no. 3, pp. 321–

319



332, Jul. 2013, doi: 10.1177/1356389013497081. 

[26] G. Zellner, “Towards a framework for identifying business process redesign patterns,” Bus. Process Manag.
J., vol. 19, no. 4, pp. 600–623, 2013, doi: 10.1108/BPMJ-Mar-2012-0020.

[27] A. L. Glaser, B. G./Strauss, The discovery of grounded theory strategies for qualitative research. 1967.

[28] K. M. Eisenhardt, “Building Theories from Case Study Research,” Acad. Manag. Rev., vol. 14, pp. 532–550,
1989.

[29] A. M. Miles, M. B./Huberman, Qualitative data analysis: an expanded sourcebook: Sage Publications. 1994.

[30] S. Spiggle, “Analysis and Interpretation of Qualitative Data in Consumer Research,” J. Consum. Res., vol. 21,
no. 3, p. 491, 1994, doi: 10.1086/209413.

[31] Y. Osterwalder, A./Pigneur, Business Model Generation. Hoboken: John Wiley & Sons, 2010.

[32] M. Gassmann, O./Frankenberger, K./Csik, Geschätsmodelle entwickeln – 55 innovative Konzepte mit dem St.
Galler Business Model Navigator. 2013.

[33] C. Burmeister, D. Lüttgens, and F. T. Piller, “Business Model Innovation for Industrie 4 . 0 : Why the "
Industrial Internet " Mandates a New Perspective on Innovation,” pp. 124–152, 2016, doi: 10.5771/0042-059X-
2016-2-124.

Biography 

Mohammadhossein Chitsazzadeh earned a Master of Science in Management 
Engineering from the Polytechnic University of Milan, Italy, and the RWTH Aachen 
University, Germany. He was a project manager at FIR e. V. at RWTH Aachen. 
Currently, he is employed as a project manager and PhD candidate in the Advanced 
Systems Engineering group at the Heinz Nixdorf Institute.  

Eva Walbroel has been project manager in the department Smart Work at the Institute 
for Industrial Management at the RWTH Aachen University (FIR at the RWTH Aachen 
University) since 2022. She is a psychologist in the field of work, cognitive and social 
psychology. Her experience, which she has gained in personnel recruitment and 
personnel development in a manufacturing company, has shaped her field of work. 

Roman Senderek studied Economics and is responsible for the newly founded Smart 
Work department at FIR at RWTH Aachen, which deals with issues related to the design 
of customized teaching and learning solutions as well as human-oriented design that 
promotes learning in the digitized world of work. 

Volker Stich has been the head of the Institute for Industrial Management (FIR) at 
RWTH Aachen University since 1997. Prof. Dr.-Ing. Volker Stich has worked for 10 
years for the St. Gobain-Automotive Group and led the management of European plant 
logistics. 

This is a 
picture 

320


